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Proposition 1: Strengthening familiness
promotes greater innovative activity



Proposition 2a. The appropriability strategy is
conditioned by the type of innovation input, the
type of innovation output and the degree of
novelty obtained which, based on Proposition 1,
respond positively to the strengthening of the
business’s familiness

Proposition 2b. The greater perception of
appropriability (protection effectiveness)
is not a determining factor of the intensity
of the innovative activity

Proposition 3: The strengthening of familiness
impacts negatively on the propensity to use
legal methods of appropriability
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