








https://doi.org/10.1080/03004430.2017.1400969
https://doi.org/10.1080/03004430.2017.1400969
https://doi.org/10.61969/jai.1337500
https://doi.org/10.4324/9781315617305
https://psycnet.apa.org/doi/10.1016/j.tsc.2016.05.007
https://www.chegg.org/global-student-survey-2023
https://doi.org/10.1016/j.caeai.2020.100002
https://doi.org/10.1007/s10796-022-10291-4
https://doi.org/10.1207/s15326934crj0904_9
https://doi.org/10.1080/14703297.2023.2190148
https://doi.org/10.30827/profesorado.v25i1.15290
https://doi.org/10.3389/feduc.2023.1327641
https://doi.org/10.1002/jocb.597


https://doi.org/10.3390/educsci10090225
https://doi.org/10.1016/j.yjoc.2023.100072
https://doi.org/10.1016/j.compcom.2019.02.006
https://doi.org/10.1002/j.2162-6057.2009.tb01314.x
https://doi.org/10.1002/jocb.491
https://doi.org/10.1037/a0029751
https://doi.org/10.1037/a0029751
https://doi.org/10.1037/a0013688
https://doi.org/10.1038/s41598-023-40858-3
https://doi.org/10.1016/j.tsc.2021.100996
https://doi.org/10.1016/j.compcom.2024.102825
https://www.boe.es/diario_boe/txt.php?id=BOE-A-2020-17264
https://doi.org/10.1007/s10648-022-09679-0
https://doi.org/10.1080/10400419.2013.843921
https://doi.org/10.1007/s11528-024-00949-y
https://doi.org/10.1016/j.tsc.2012.05.006
https://doi.org/10.1007/s10639-022-11491-w
https://doi.org/10.1007/s10639-022-11491-w
https://www.oecd.org/pisa/innovation/creative-thinking/
https://www.oecd.org/pisa/innovation/creative-thinking/
https://doi.org/10.1787/589b283f-en
https://doi.org/10.1787/589b283f-en
https://doi.org/10.1177/1932202X20978356
https://doi.org/10.1007/s11023-010-9209-8
https://doi.org/10.1097/01.TLD.0000318933.46925.86
https://doi.org/10.1002/j.2162-6057.1986.tb00423.x
https://doi.org/10.1080/00131725.2012.707562
https://doi.org/10.1016/j.tsc.2022.101032
https://doi.org/10.1016/j.poetic.2024.101865
https://doi.org/10.31234/osf.io/9z2tc
https://doi.org/10.1344/der.2023.44.1-12
https://doi.org/10.3916/C77-2023-04
https://www.aare.edu.au/data/2014_Conference/Full_papers/Walsh_14_.pdf
https://doi.org/10.3390/su11195264
https://doi.org/10.1016/j.compedu.2019.103786
https://doi.org/10.1007/s10055-016-0300-1
https://doi.org/10.1007/s10055-016-0300-1



	1 introduction
	2 Methodology
	2.1 Participants
	2.2 Description of the intervention
	2.3 Data collection and analysis

	3 Results and discussion
	ï¿½ï¿½�3�.�1� �P�r�o�s�p�e�c�t�i�v�e� �t�e�a�c�h�e�r�s ˇ� �u�s�e� �a�n�d� �c�o�n�c�e�r�n�s� �a�b�o�u�t� �g�e�n�e�r�a�t�i�v�e� �A�I� �t�o�o�l�s
	3.2 Analysis of the process of creative metacognition in storytelling promoted by AI tools

	4 Conclusions
	References

